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A B S T R A C T 

Objective: The objective of the article is to examine the dominant antecedent (characteristic) for youth in 

Indonesia to become entrepreneurs, by using the theory of planned behaviour (TPB) model. 

Research Design & Methods: This work is a quantitative study with a deductive approach. It was conducted 

by surveying 727 undergraduate students from universities in Indonesia to measure both indicators for every 

construct (analysis factors) and correlation effects on other constructs (path analysis). All data obtained were 

analysed through partial least square structural equation modelling (PLS-SEM). 

Findings: Among the three exogenous driver constructs, Subjective Norms has the strongest effect on Inten-

tion (0.152), followed by Perceived Behavioural Control (0.040) and Personal Attitude (0.011). 

Implications & Recommendations: Knowing the potential character of youth who become entrepreneurs en-

ables policymakers to effectively plan targeted programs and policies. This article suggests several recommen-

dations that focus on support from surrounding people such family, friends, and role models, who could ap-

prove young people’s decisions to start own businesses. 

Contribution & Value Added: This research supports and strengthens the work of several researchers on the 

cultural and value factors that influence intentions with the additional element of religious values and virtues. 
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INTRODUCTION 

In the new global economy, the youth has become an instrumental issue in the field of empowerment; 

accordingly, youth empowerment is extensively studied in fields such as education, health care, soci-

ology, psychology, and economics. Youth empowerment enhances the development of citizens during 

their transition to adulthood (Jennings et al., 2006). This task creates job opportunities and is thus a 

priority for every nation. 

Indonesia is currently experiencing a demographic bonus, by which the age of the productive pop-

ulation (15-64 years old) is double than that of the unproductive population (lower than 15 and over 

65); this “bonus” will continue until 2035 (BPS, 2018). Meanwhile, the entrepreneurial sector in Indo-

nesia proved its robust nature during the 1998 worldwide monetary crisis. Small and medium enter-
prises (SMEs) proved their resilience and ability to recover from the impact of that crisis quickly. This 

was because the SMEs base on domestic markets and provide employment for about 91.8 million peo-

ple, or 97.3% of the labour force in Indonesia, and contribute as much as 53.6% to the gross domestic 

product (GDP; Azis & Haerani, 2009). Due to these experiences, entrepreneurship has become the 
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central focus of many stakeholders in Indonesia, including higher education institutions. Most univer-

sities now offer an entrepreneurship curriculum, and some have established dedicated departments 

to promote entrepreneurial culture (Mat, Maat, & Mohd, 2015). Consequently, Indonesia has an in-
creasingly encouraging atmosphere for entrepreneurship. Reports state that the growth ratio of SMEs 

was 14.92% from 2010 to 2017, an increase of approximately 10 million SMEs (Ministry of Cooperatives 

and SMEs, 2018; Ministry of Cooperatives and SMEs, 2016). The owners of those SMEs are mostly aged 

27-35, as reported by the Directorate of Cooperatives and SMEs Development (2016). 

However, this is not an entirely positive situation because 11.41% of school graduates were unem-

ployed at the time and not continuing their studies at a higher level (Indonesia Youth Statistic Report, 

2017). Moreover, a survey reports that school leavers prefer employment in the government sector, 

followed by multinational companies and large domestic firms. Only a small fraction of youth is inter-

ested in starting their own business or finding a job in a small private domestic firm (Hutapea, 2017). 

Unemployment in 2018 amounted to seven million people in August 2018 compared to 6.87 million in 
February 2017 (Databoks, 2018). Based on this fact, this study will examine the youth perception to 

become entrepreneurs, especially university students after graduation. Previous studies imply that in-

tentions towards entrepreneurial behaviour should explore more contextual factors to obtain better 

results and a broader perspective. Therefore, this study attempts to observe the dominant character-

istics of Muslim youth in Indonesia in order to enhance our understanding of their entrepreneurial 

intention by using the theory of planned behaviour (TPB) model, along with the new latent variable of 

moral (religious) aspect included in intention variables.  

To achieve its objective, this study employed an empirical approach using partial least square struc-

tural equation modelling (PLS-SEM) data analysis to measure the correlation between the tested vari-
ables: personal attitude, subjective norms, perceived behavioural control, and entrepreneurial inten-

tion. The TPB model is believed to provide a better explanation of how the development of entrepre-

neurial intention compared to other models. Likewise, PLS-SEM seemed most appropriate to measure 

the influence of each variable and the path relationship between the tested variables. Regardless of 

the object of study, Indonesia – with the largest Muslim population in the world – is a very significant 

sample for understanding the entrepreneurial intention of Muslim youth after graduation. Previous 

studies also use Indonesian student samples, e.g. Zamrudi and Yulianti (2020) and Patricia and Silangen 

(2016), but a specific focus on Muslim youth is rare. 

The contribution of this article is twofold. Firstly, it enriches the literature of entrepreneurial in-

tention using the theory of planned behaviour (TPB), particularly in Indonesia with the largest Muslim 
population in the world. The second contribution is empirical: while the TPB model is commonly used 

in this field, employing Muslim youth in the context of Indonesia provides a more extensive empirical 

perspective. The results of this study are expected to give a worthwhile perspective for reformulating 

entrepreneurship programs and curricula at Indonesian universities so that a stronger entrepreneurial 

culture can be created among the youth. In the Global Entrepreneurs Index (2018), Indonesia ranks 

94th out of all 137 countries listed and seventh among the ASEAN countries.  

The next sections and sub-sections are organised as follows. The literature review thoroughly dis-

cusses themes of entrepreneurial intention; models presentation and hypothesis development is the 

last part of the subsection. The third section discusses the methodological aspect of the empirical stud-

ies, including the development of the research instrument, the procedure to determine the sample 
from its population, and SEM-PLS as the tool for data analysis. The fourth section presents empirical 

results and discussion. The last section concludes with final remarks that review all the content of this 

research, how it can contribute, and the limitations of the study. 

LITERATURE REVIEW 

In recent years, studies about individuals and behaviour have emerged as an important approach for 

explaining the entrepreneurship phenomenon. Psychologists claim that intention effectively predicts 

subsequent behaviour (Ajzen, 1991), while some researchers substantiate that claim (Kolvereid, 

1996b). Intention towards a behaviour reflects the motivation and enthusiasm of a person to perform 
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the behaviour. Entrepreneurship is exactly a type of planned behaviour and there is vast literature 

discussing intention towards entrepreneurship.  

Generally, entrepreneurship curricula are concerned with the development of entrepreneurial at-
titudes and inspiring creative thinking (Żur, 2014). Attitudes towards this behaviour refer to the degree 

to which the individual attaches a positive or negative personal value to being an entrepreneur (Ajzen, 

2002). Interest in being an entrepreneur can be driven by many factors that vary among individuals: 

motivations of wealth, freedom, and personal autonomy (indicator level). Indeed, a number of studies 

conducted on students who partook in entrepreneurship classes or programs revealed that attitude is 

the strongest factor influencing their intention to start own businesses. Among such studies are Wi-

bowo (2017), Husain (2017), Saheed and Kavoos (2016), Robledo et al. (2016), Soon, Rahman, and 

Nadia (2016), and Hussein (2015). 

For subjective norm constructs, earlier studies often indicate that this antecedent fails to measure 

entrepreneurial intention (Autio et al., 2001; Krueger et al., 2000; Sparks & Shepherd, 1992). However, 
Linan (2008) argues that the samples in those studies used are very socially homogeneous, thus gen-

erating a premature result. Among studies that support the argument of Linan is the one by Zamrudi 

and Yulianti (2020), who find that subjective norms are one of the main points that could increase a 

student’s motivation to establish their own business. This study surveys both undergraduate and post-

graduate student from 28 universities in Indonesia. Awang et al. (2016) study university graduates to 

find that to ensure more start-ups in Malaysia, serious attention should focus on their expectations of 

strong support from their university, family, friends, and peers, but also strengthening and reinforcing 

a proactive personality and risk-taking propensity. The agriculture faculty of Srilanka State University 

shows that subjective norms are the greatest factors influencing entrepreneurial intention (Wije-
rathna, 2015). The study by Yurtkoru, Kabadayı Kuşcu, and Doğanay (2014) finds that relational support 

is the most influential factor determining student entrepreneurial intention in Turkish universities. 

Similar studies find that individuals tend to be more influenced by the opinion of others (e.g. Moriano 

et al., 2011; Kolvereid, 1996; Tkachev & Kolvereid, 1999). 

These results follow the division of subcultures by Hofstede et al. (2010) that separates individual-

ism and collectivism. In an individualistic subculture, attitudes become more important in shaping en-

trepreneurial intentions than social norms, in contrast to collective subcultures, in which social norms 

become very important when every individual has a strong orientation towards acceptance, approval, 

and conformity to their environment. Therefore, Indonesia can be classified as a collective group or 

communal culture. Hence, we may assume that social norms play an important role in the formation 
of entrepreneurial intentions in Indonesia. After all, some studies foreground that individualistic cul-

tures generally fail to find an effect of social norms on entrepreneurial intention (Robledo et al., 2015; 

Dabic et al., 2012; Shiri et al., 2012).  

Religion has also been linked to entrepreneurial intention as religiosity has a significant influence 

in shaping daily life decisions. The connection between entrepreneurship and religion is addressed in 

the context of all religious traditions (Deutschmann, 2001; Garvey, 2003; Klay & Lunn, 2003). According 

to Pearce, Fritz, and Davis (2009), religions might promote acts of entrepreneurship. Similarly, Salimath 

and Cullen (2010) argue that levels of religiosity are positively related to entrepreneurial outcomes 

when moral virtues are pursued not for the sake of generating profit but as an end in themselves 

(Cheung & King, 2004). Moreover, the Buddhist doctrine of right livelihood plays a significant role in 
evaluating and exploiting entrepreneurial opportunities (Valliere, 2008) as being a religious activity 

and striving to succeed in entrepreneurship is to give success in the afterlife (Lucky, 2011).  

Some studies in Indonesia observe entrepreneurial intention among Muslim students using the 

TPB model. The work of Wibowo (2017) reveals that religious groups have stronger entrepreneurial 

intentions with lower dispersion than students who are not religious. The categorisation of religious 

or irreligious respondents was based on their view about the importance of religiosity in daily life. The 

lowest range of average for the irreligious group is less than or equal to 2 on a Likert scale, while the 

religious group averaged answers of 5 to 6 on a 7 Likert scale; those whose average value was around 

2 to 5 on a Likert scale were categorised as swinging religious persons with an unstable view of the 

importance level of religiosity in daily life. Wibowo sampled 412 Muslim students at the Faculty of 
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Economic and Business at the University of Indonesia. Another study by Rokhman and Ahamed (2015) 

of 300 undergraduates from four different faculties at the Islamic College of Kudus in Central Java, 

Indonesia, reveals that family background and social status are prominent and significantly influence 
the youth to become entrepreneurs. Therefore, the hypothesis to be tested in this study is: 

H: Subjective norms are dominant antecedents that influence the entrepreneurial intention of 

Muslim youth in Indonesia. 

This hypothesis is supported by Moriano et al. (2011) and Hofstede et al. (2010) who indicate 

that Indonesia tends to be a collective group or communal culture, in which social norms are an 

important factor in making daily decisions. However, religiosity makes people more independent, 

self-confident, and creative. 

RESEARCH METHODOLOGY 

Instrument development 

This study employs an empirical study using an explanatory approach for the purpose of finding 
student intention regarding entrepreneurship. The theory of planned behaviour (TPB) is widely 

used to model the intention formation process and manifestation (Ajzen, 1991) not only in the field 

of entrepreneurship but also in other fields, such as consumption behaviour (Nejati et al., 2011), 

dental visits (Elyasi et al., 2020), physical activity among children (Wang & Wang, 2015), and many 

other intention-based research. 

Since the 1980s, there have been six major models to measure a person’s intention to become an 

entrepreneur: (1) the entrepreneurial event model (EEM); (2) the entrepreneurial intention model (EIM); 

(3) the revised EIM with self-efficacy; (4) the theory of planned behaviour (TPB); (5) the economic-psy-

chological model (EPM); and (6) the structural model of entrepreneurial intention (SMEI). From these, 
the EIM, EPM, and SMEI lack empirical tests for entrepreneurial studies, while the EEM, revised EIM, and 

TPB are the dominant intention models in the field (Tung, 2011). The revised EIM has received the least 

empirical support and is yet to be validated (Drnovsek & Erikson, 2005), while the EEM and TPB models 

have been well tested. Although the mediating role of self-efficacy between background factors and in-

tention has been well tested (Wilson, Kickul, & Marlino, 2007; Zhao, Seibert, & Hills, 2005), the entire 

revised EIM model has not been empirically tested. Therefore, the revised EIM is less appropriate than 

the other models. Furthermore, Tung (2011) explains that the revised EIM and EEM lack information on 

the factor of subjective norms. In the revised EIM and EEM, attitudes towards creating a new business 

are considered a broad concept wherein merge both personal and social factors that influence one’s 

desirability or willingness. However, the TPB distinguishes between attitudes pertaining to personal in-
terest or attraction regarding the entrepreneurial behaviour (personal level) and attitude due to social 

influence (social level). Such a separation of attitudinal antecedents is meaningful and necessary as it 

provides more detailed information than the other two models. Only the TPB extends the antecedents 

of entrepreneurial intention to a social level. The model includes a subjective norm factor, which is re-

flected in attitudes that arise from opinions of important people. This factor has a direct impact on en-

trepreneurial intention. Thus, the TPB provides a clearer picture of how entrepreneurial intention is 

formed, with a detailed basis on how to investigate the entrepreneurial intention of youth. 

Three types of individual beliefs influence the process of intention: the beliefs in the consequences 

that may arise from an action (behavioural belief); the belief in the expectations of others (normative 

beliefs); the belief in the existence of certain elements that can inhibit the emergence of certain actions 
(belief control). Thus, these three factors of confidence produce intention factors such as personal 

attitudes, social norms, and perceived behavioural control. 

The antecedents of personal attitude (PA), subjective norm (SN), and perceived behavioural con-

trol (PBC) are corresponding beliefs that reflect the underlying cognitive structure. These three mo-

tivational factors that influence behaviour are explained as follows. Attitude towards a behaviour 

refers to the degree to which the individual has a positive or negative personal valuation about being 

an entrepreneur (Ajzen, 2002; Kolvereid, 1996). Perceived social norms measure the perceived social 
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pressure to conduct an entrepreneurial behaviour or not. Perceived behavioural control would be 

defined as the perception of the ease or difficulty in the fulfilment of a behaviour of interest (i.e. 

becoming an entrepreneur). 
 

 

Figure 1. The Theory of Planned Behaviour Model by Ajzen 
Note: PA – Personal Attitude; SN – Subjective Norm; PBC – Perceived Behavioural Control; INT – Intention. 

Source: Ajzen, 1991, p. 182. 

The questionnaires in this study used seven-point Likert scales, ranging from “strongly agree” to 

“strongly disagree.” The reason behind using a seven-point scale is that it reduces inaccuracy, provides 
more alternatives for respondents, and produces a less skewed distribution (Burns & Bush, 2000). For 

personal attitude measurement, this study adopted construct questions from Shinnar et al. (2012), 

which uses four latent constructs under the exogenous driver of behavioural belief: autonomy, money, 

challenges, and life-work balance. For subjective norms measurement, this study adopted construct 

questions from Carsrud and Braannback (2011), with three dimensions of social norms: role model, 

entrepreneurial experience in the family, and environment support. Finally, for perceived behavioural 

control measurement, this study adopted construct questions from Muller (2009), in which four latent 

dimensions of the control belief – self-competency, business connection, capital, and government sup-

port – are asserted to construct this variable. The entrepreneurial intention was measured by six ques-

tions adapted from Linan and Chen (2009) with slight adjustment by incorporating virtue and moral 
aspects; for instance, “I want to be an entrepreneur so that I can help others by creating new jobs” 

and “[b]y becoming an entrepreneur I can freely worship and help others both materially and spiritu-

ally.” Hence, 35 questions investigated the conviction of an individual towards venture creation.  

In order to achieve the objective of this study, PLS-SEM seemed most appropriate because it can 

measure both indicators for every construct (analysis factor) and correlation effects on other con-

structs (path analysis). 

Sample and data collection 

Youth is best understood as a period of transition from the dependence of childhood to adulthood’s 

independence. For statistical purposes, they are people between the ages of 15 and 24 years, without 

prejudice to other definitions by the member states of the United Nations (UN, 2019). Shinnar et al. 
(2012) state that a student sample is very suitable for the study of entrepreneurship intention because 

students directly face the problem of career options after graduation; during their university life, they 

are continuously considering various career possibilities. 

This study set the age of youth between 19 and 24 years as the students in the sample who are 

currently studying at universities. The estimated population of Muslim students in Islamic universities 

all over Indonesia is 775 517, according to the Ministry of Religion Affairs (Indonesia Statistic Agency, 

2015). Samples were determined by a purposive sampling method from the top five provinces with 

the highest number of Muslim students in Indonesia: East, West, and Central Java, South Sulawesi, and 

Aceh. Considering that the three former provinces are on the same island (Java), Central Java was 
chosen as representative of the middle part of Indonesia, South Sulawesi – the eastern part, and Aceh 

– the western part. By using the sample size table with a confidence level of 95% and a 5% margin of 

error, this research required the minimum of 663 students for an ideal sample. However, before the 

data was collected, a pilot study had been deployed with 153 samples from public universities in order 

to ensure that all the questions were valid and reliable. 

PA 

SN INT 

PBC 
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The data was collected through an online survey via Google forms. We obtained help from lec-

turers at selected universities in distributing questionnaires to their students. The lecturers distrib-

uted the online questionnaire in classes or via WhatsApp groups. However, questionnaire distribu-
tion before classes proved more effective than via WhatsApp Group because the lecturers could 

directly ask the students to complete the questionnaire. This method was quite effective and effi-

cient for our study, ensuring 740 responses collected in just two months; although 13 were disre-

garded as invalid. In the end, 727 valid responses were available for this study. 

Data analysis 

Structural equation modelling comprises two phases of analysis: measurement analysis, which spec-

ifies the relationship between construct and indicator, and structural analysis, which determines the 

relationship between one construct to another construct. In the measurement analysis stage, valid-

ity allows for the assessment of the degree of measurement error, and it subsequently attempts to 

minimise any errors in the entire process of study (Pallant, 2011). In the structural measurement 
model, three main assessment criteria are necessary: internal consistency reliability, convergent va-

lidity, and discriminant validity. 

Ramayah et al. (2018) suggest that using composite reliability for internal consistency reliability is 

more appropriate and applies to the accepted values range of 0.60-0.90. For the measurement of con-

vergent validity, loading values (average variance extracted or AVE) equalled or were greater than 0.4, 

which was acceptable if the summation of loadings resulted in high loadings scores, contributing to 

AVE scores greater than 0.5 (Hulland, 1999). In the next stage of cross loading, Fornell Larcker’s crite-

rion and the Heterotrait-Monotrait Ratio of correlations (HTMT) were employed to measure discrimi-

nant validity. A few requirements were necessary for it to pass: loadings of each indicator should have 
been the highest for their designated constructs; the square root of average variance extracted (AVE) 

for a construct should have been greater than the correlation between the construct and other con-

structs in the model; and for HTMT criterion, if the value below 0.85 means that there is no discrimi-

nant issue between two reflective constructs. Further steps were applied to assess the structural 

model: checking for collinearity issues; the significance and relevance of the structural model relation-

ship; and the coefficient of determination. 

In this study, all data were screened for the assessment of the measurement analysis and the struc-

tural model. The structural model analysis required VIF values to equal 5 or more. Path coefficient 

values were standardised on a range from -1 to +1, R2 aims to measure the accuracy of the model’s 

prediction, where 0.26, 0.13, and 0.02 respectively described substantial, moderate and weak levels 
of predictive accuracy (Cohen, 1988; qtd. in Hair et al., 2017). 

RESULTS AND DISCUSSION 

With respect to gender, there were slightly more female (370) than male (357) respondents. According 

to Table 1, this study found that male students had slightly more entrepreneurial intention than female 

students, which was reflected in mean values of 36.21 compared to 35.92, respectively. In contrast 

with the personal attitude antecedent, young Muslim women had a higher mean value with 80.53 

compared to 79.85 for men, which may indicate that young women hold a more positive personal 

valuation about being entrepreneurs. However, masculinity typically is a more likely attribute of an 

entrepreneurial professional (Shinnar et al., 2012; Diaz-Garcia & Jimenez-Moreno, 2010). 

For the remaining antecedents of intention – the subjective norm and perceived behavioural con-
trol – this study found insignificant differences between male and female students. This may indicate 

that social pressures and the perception of the ease of fulfilling behaviour equally motivate both gen-

ders to become entrepreneurs, which is shown by the mean value of 37.55 compared to 37.40 for 

subjective norm and the mean value of 50.21 compared to 50.14 for perceived behavioural control. 

By using the Smart PLS application, t values and p values were obtained to measure the impact of 

observed constructs on the independent variable in this study. Figure 2 and Table 2 summarise the 

results of the data analysis. Since the significance level set in this study was 5%, the critical t values for 
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a two-tailed test were thus 1.96 (t > 1.96) or – alternatively – by examining the p value, which should 

have been lower than 0.05 (p < 0.05). 

Table 1. Gender comparison on entrepreneurial intention and the TPB 

Construct Gender Mean Std. Deviation 

Intention 
Male 36.21 31.60 

Female 35.92 33.20 

Personal Attitude 
Male 79.85 6.699 

Female 80.53 6.051 

Perceived Behavioural Control 
Male 50.14 8.815 

Female 50.21 8.020 

Subjective Norm 
Male 37.55 3.036 

Female 37.40 3.035 
Source: own elaboration of SPSS output, 2019. 

 

 

Figure 2. Model path assessment 
Note: PA – Personal Attitude; SN – Subjective Norm; PBC – Perceived Behavioural Control; INT – Intention. 

Source: own elaboration of Smart-PLS output, 2019. 

Figure 2 illustrates that the path coefficient of personal attitude to intention has positive influence 

towards behaviour to become an entrepreneur, even though the effect size of personal attitude in this 

study was quite small (Table 3) as revealed by the value of p (0.012, slightly below the threshold of 

0.05) and its t value (2.52, slightly above the threshold of 1.96). This implies that personal attitude 
cannot determine the intentions of entrepreneurs. This result is similar with the work of Ridha and 

Wahyu (2017) and Arisandi (2016).  

The second antecedent was subjective norms towards the entrepreneurial intention of youth. This 

result implies that subjective norm has a significant influence on their intention to start their own 

business, evidenced with the t value of 8.633 (>1.96) and p value of 0.000 (< 0.05). This result is similar 

to that in Zamrudi and Yulianti (2020), Awang et al. (2016), and Wijerathna (2015). 

Table 2. Structural analysis for TPB antecedents 

Path Analysis on Variables T-statistics) |O/stdev|) p-values 

PA → INT 2.520 0.012 

SN → INT 8.633 0.000 

PBC → INT 5.471 0.000 

Note: PA – Personal Attitude; SN – Subjective Norm; PBC – Perceived Behavioural Control; INT – Intention. 

Source: own elaboration of Smart-PLS output, 2019. 

The third antecedent assessed the influence of perceived behavioural control on the entrepreneur-

ial intention of youth. With the t value of 5.471 (>1.96) and p value of 0.000 (< 0.05), the empirical 

analysis in this study confirmed that perceived behavioural control significantly influences the variable 

of entrepreneurial intention. This result suggests that an increase in young people’s perceived self-

efficacy towards self-employment will increase their entrepreneurial intentions. Moreover, research 

PA 

SN INT 
8.633 (0.000) 

PBC 
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in this area has shown that the higher one’s confidence in the ability to perform the behaviour neces-

sary to be successful, the more one’s behaviour will be influenced, which does not depend on what 

skills one possesses but on belief in one’s abilities.  
Therefore, with the above results, this study asserted that the proposed hypothesis is accepted, 

thus confirming the dominant antecedent that enhances the intention of Muslim youth to become 

entrepreneurs in Indonesia is subjective norms, followed by antecedents of perceived behavioural con-

trol and personal attitude. Entrepreneurial intention emerged as positively correlated with extraver-

sion, openness, and the support of near people who are part of the subjective norm factor. Further-

more, the inclusion of this construct supports the social learning theory, which suggests that individu-

als are more likely to adopt behaviour observed in family and among close friends or from mentors, 

especially if the outcomes of such a behaviour are valued (Bandura, 1977).  

The influence magnitude of the dependent variable on the independent variable can be seen from 

the measurement of f2. Guidelines for assessing ƒ² are that values of 0.02, 0.15, and 0.35 represent 
small, medium, and large effects (Cohen, 1988; qtd. in Hair et al., 2017) of the exogenous latent varia-

ble, respectively. Effect size values of less than 0.02 indicate that there is no effect. Therefore, among 

the three exogenous driver constructs, subjective norms have the strongest total effect on intention 

(0.152), followed by perceived behavioural control (0.040) and personal attitude (0.011). These results 

concur with the study conducted by Awang et al. (2016), which concludes that subjective norms and 

perceived behavioural control are the best predictors of entrepreneurial intention among students, 

and that the factor of attitude tends to be disqualified from the TPB model. 

Table 3. Effect size for each construct 

Variables f2 

Personal Attitude 0.011 

Subjective Norm 0.152 

Perceived Behavioural Control 0.040 
Source: own elaboration of Smart-PLS output, 2019. 

This study shows Indonesian youth is having higher confidence in their ability to become future 

entrepreneurs. Other constructs under this antecedent, such as business assistance, access to capital, 

and government support, are believed to be easier accessible than before, and the government has 

more influence in this matter. Moreover, recent years have shown a positive development in financial 

access, namely crowdfunding, which is a method of connecting – through internet-based intermediary 

entities – entrepreneurs who want to increase their capital with investors who have funding sources. 
There were 14 active crowdfunding platforms in Indonesia in January 2020, consisting of 151 platforms 

that are conventional lending-based, while the rest are shariah lending-based (OJK, 2020). This shows 

that the development of funding platforms brings positive progress to the development of micro, 

small-sized and medium enterprises (MSMEs) in Indonesia. 

CONCLUSIONS 

This study focused on a specific context, and it was conducted to provide a better perspective and 

understanding of entrepreneurial intention among Muslim youth in Indonesia. Universities are ex-

pected to be the main driving force in creating effective programs to increase the intention of young 

people to start own businesses, be it independently or by cooperating with community organisations 
or the government. With the largest Muslim population in the world, Indonesia should be able to ex-

ploit this potential to develop strong, stable, and sustainable economic conditions. The higher the en-

trepreneurial activity, the more job opportunities for multiplier effects in the economy provide by 

stimulating consumption and production. According to the World Bank, the ideal level of entrepre-

neurship in Indonesia is 4% for it to become a developed country; its current total entrepreneurship is 

still roughly 1.6%, compared to other ASEAN countries, such as Singapore, Malaysia, Thailand, which 

show levels of 7%, 5%, and 4.3%, respectively, with Vietnam and the Philippines being above 3%. 
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Therefore, this study opens a wider understanding regarding what factor is the most significant in in-

creasing the youth’s intention to become entrepreneurs, thus the gap in the number of entrepreneurs 

recommended by the World Bank can be minimised. 
This study finds that subjective norms are the dominant factor among the three antecedents of 

the TPB model towards intention, followed by the factor of perceived behavioural control. The factor 

of subjective norms represents support from people such as family and friends, and it is the most ef-

fective factor for developing the entrepreneurial intention of Muslim youth. The antecedent of per-

ceived behavioural control is the second-best construct, so concerns of self-competency, capital ac-

cess, and government support have a significant impact in heightening the entrepreneurial intention 

of the youth. The government should provide incentives for those who are willing to form a start-up 

after graduating, such as free registration fees for business legal administration, managerial consul-

tancy from practitioners or entrepreneurs, and capital assistance. 

In accordance with the results presented in this study, the following are recommended for stake-
holders in Indonesia to formulate effective programs and policies:  

− Universities and the government should involve family members, in particular students’ parents, to 

educate them that being an entrepreneur can be a promising profession with a bright future. The 

mindset of parents in Indonesia is generally for their children to become government employees or 

work in large private companies because this profession is considered to have a minimal risk of failure. 

− Create a joint program between universities or government institutions and mosque organisation 

committees in each region to provide business incubator programs for Muslim youth. Financial aid 
also might come from charity funds or endowment of communities around mosques. 

− Forming a team of fellow young Muslim entrepreneurs. As well as action at the university level, 

mosques can play a role in shaping the character of youth, not only in religious aspects but also in 

economic aspects, such as having an entrepreneurial character. 

− Create programs for business start-up competitions between mosques so that they can stimulate 

creative ideas among the youth. Such a program also opens opportunities for financial access from 

the public. 

− Create training and mentoring programs by start-up entrepreneurs who have successfully built their 

businesses from scratch to allow young people find role models that could continue to motivate 

them in building their own businesses. 

This research also contributes to the sphere of knowledge and theory. Our results support and 

reinforce research into cultural and value factors that influence personal intentions. Moreover, con-

texts such as the Muslim youth population in Indonesia can be another avenue for future research, 

especially examining the driving factors towards intention enhancement.  

This research does have several limitations. Firstly, it used Muslim youth in general to measure 

entrepreneurial intentions. Better and more precise results will be gained when specifically conducted 
for Muslim youth who took entrepreneurship courses at universities. Secondly, elements of religion 

and virtue inserted into the model were only partially included in the intention variable. This article 

recommends that future research use the variable of maqasid al-shariah (“the objective of Islamic 

law”) as a mediator variable in the TPB model. There are five drivers under maqasid al-shariah for a 

Muslim to achieve well-being: faith, intellect, health, progeny, and wealth. 
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