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Figure 1. Lifecycle of retail formats in the European Union
Source: Planet Retail. Retrieved on March 1, 2016, from http://www.planetretail.net/presentations/ApexBrasilPresentation.pdf




Figure 2. Structure of food retail formats (2009-2014)
Source: Own calculation based on Global Power of Retailing (2011- 2016), Global power of retailing (2011-2016). Retrieved on March 2, 2016 from http://www2.deloitte.com/be/en/pages/consumer-business/articles/global-powers-of-retailing.html
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Figure 3. Normality test
Source: Own calculation

2009	Supermarket	Hipermarket	Supercenter	Superstore	Discount store	Convinience	Forecourt store	Cash 	&	 Carry	Warehouse	0.48899999999999999	0.17899999999999999	0.17899999999999999	0.17899999999999999	9.35E-2	0.1	0.1	4.2999999999999997E-2	4.2999999999999997E-2	2010	Supermarket	Hipermarket	Supercenter	Superstore	Discount store	Convinience	Forecourt store	Cash 	&	 Carry	Warehouse	0.48099999999999998	0.20300000000000001	0.20300000000000001	0.20300000000000001	0.09	0.105	0.105	3.6999999999999998E-2	3.6999999999999998E-2	2011	Supermarket	Hipermarket	Supercenter	Superstore	Discount store	Convinience	Forecourt store	Cash 	&	 Carry	Warehouse	0.437	0.222	0.222	0.222	9.6000000000000002E-2	0.111	0.111	0.03	0.03	2012	Supermarket	Hipermarket	Supercenter	Superstore	Discount store	Convinience	Forecourt store	Cash 	&	 Carry	Warehouse	0.44500000000000001	0.19700000000000001	0.19700000000000001	0.19700000000000001	9.4E-2	0.124	0.124	2.9000000000000001E-2	2.9000000000000001E-2	2013	Supermarket	Hipermarket	Supercenter	Superstore	Discount store	Convinience	Forecourt store	Cash 	&	 Carry	Warehouse	0.47699999999999998	0.20399999999999999	0.20399999999999999	0.20399999999999999	0.113	6.8000000000000005E-2	6.8000000000000005E-2	0.03	0.03	2014	Supermarket	Hipermarket	Supercenter	Superstore	Discount store	Convinience	Forecourt store	Cash 	&	 Carry	Warehouse	0.49200000000000005	0.222	0.222	0.222	0.11900000000000001	7.0999999999999994E-2	7.0999999999999994E-2	3.1E-2	3.1E-2	% Share in total food retailer
image1.png
Normal P-P Plot of Regression Standardized Residual

Dependent Variable: Rang

10

08

Expected Cum Prob

021

00

00

02

y
04

Observed Cum Prob

08

10




